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Burglary Prevention 
  

The Bluffton Police Department has 

developed this brochure to provide 

information to you about burglary 

prevention and ways to prevent it 

happening to you. 

By using Target Hardening and     

Increasing Community Involvement, 

you can reduce their chances of           

becoming a burglary victim. 
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Police Chief 

Bluffton Police Department  

101 Progressive Street / P.O. Box 386 

Bluffton, SC 29910  

843-706-4550  

www.blufftonpolice.com 

Business Watch Program 
 

 

This program will provide the  

following to participating businesses: 
 

● Help businesses become organized           

 and provide Crime Prevention services . 

 

● Inspection of  the business to help  

 deter and prevent crime from  

 occurring.  

 

● Suggestions to increase security and 

 overall safety for businesses. 

 

If interested in the Business Watch  

Program, contact The Bluffton Police  

Department Neighborhood Services Unit.  

 

706-4550 

 
 

 

 

 

Important Phone Numbers  

Emergency 911  

Non-Emergency Bluffton Dispatch         757-3499  

 

Dispatch Main Number     524-2777 

  

Social Services    470-4600 

 

Solicitor’s Office    255-5880 
                                                                       
Child Abuse Prevention    524-4350 

 

Adult/Child Protective Services                     525-7861 

 

Bluffton Self Help                                          757-8000 

 

United Way of the Low Country                   982-3040 

 

 

Town of Bluffton Departments  

20 Bridge Street   

 

Town Hall Main Number    706-4500  

 

Police Department Main Number  706-4550  

 

Neighborhood Services Unit   706-4550  

    

Bicycle Registration   706-4550 

 

CARE Program    706-4550 

 

Municipal Court     706-4530  

 

Business License     706-4500  

 

 

 

   



 

Even though there are considerably fewer retail 

burglaries than residential burglaries, the risk of 

retail burglary per number of premises is very 

high. This is because stores tend to be empty at 

night; may, if big, offer many entry points to bur-

glars; and may contain a lot of goods (and, some-

times, cash). 

 Most retail and residential burglars are young men 

who commit a variety of predatory crimes. Inter-

views reveal that their main motivation is economic, 

though some burglars also claim to enjoy the excite-

ment. They do not do much planning, but show 

some care in selecting “safer” targets. They claim to 

be little deterred by physical security, but try to 

avoid being seen. Many have drug or alcohol habits. 

 A small number of retail burglars are highly prolific, 

accounting for many burglaries. Some retail burglars 

are also more sophisticated in their planning and 

methods. They work in small gangs and generally 

rely on disabling the alarm, which allows them more 

undisturbed time on the premises. They target high-

value goods and the safe, which they may remove 

entirely. 

 Most retail burglaries occur at night or on weekends, 

when stores are closed (while most residential bur-

glaries occur on weekday afternoons, when residents 

are not likely to be home). Retail burglars generally 

enter the premises through doors or windows. They 

force door locks, break through doors or side panels, 

or force/break windows. The use of vehicles to 

break through doors or windows (ram raiding) is 

much less common. Substantial variations in burgla-

ry risks exist among stores, depending on the loca-

tion, premises, goods sold, and security. 

 As with some residences, some stores suffer sub-

stantial repeat victimization. This is due to their lo-

cation or security, the attractiveness of their goods, 

and the fact that, once successful, burglars may 

strike the same premises again. A repeat burglary 

can occur soon after the initial one—usually within 

a month. 
 Unless burglars are caught in the act, they are very 

difficult to detect. The clearance rate for burglaries 

as a whole (figures for retail burglaries are not avail-

able) is the lowest for the eight UCR index crimes. 

Upgrading external security. This target-hardening 

option covers a variety of measures, including:  

 strengthening locks and reinforcing doors and windows; 

 installing strengthened glass, shutters or grilles in win-

dows; 

 installing video cameras to monitor possible entry 

points; 

 installing security lighting at entry points; and 

 installing concrete pillars or decorative planters to pre-

vent ram raiding. 

 Installing burglar alarms.  

 Safeguarding cash and valuable stock. This approach 

falls under the situational prevention category of "target 

removal." It includes:  

 removing high-value goods from window displays; 

 concealing goods; 

 minimizing stock with "just in time" deliveries; 

 using safes or secure cages for the most valuable items 

in stockrooms; 

 marking valuable goods such as computers with tracea-

ble, hard-to-remove identification numbers; 

 banking cash each day; and 

 leaving empty cash registers open at night (to prevent 

their being broken into). 

 Locking escape routes. It is good security practice to 

make it as difficult to get out of a store after hours as it 

is to get in.  

 Screening and training shop staff. It is good security 

practice (where law permits) to screen prospective em-

ployees for criminal records. It is also good practice to 

train staff in security measures, to clarify their responsi-

bilities (particularly for key security), and to encourage 

their involvement—for example, by keeping watch for 

suspicious behavior and unfamiliar vehicles. 

 Employing security guards after hours. Burglars say 

that security guards pose the greatest threat to their ac-

tivities.  

 Using crime prevention through environmental de-

sign (CPTED). CPTED entails changing landscaping 

and design to (1) discourage access to all but intended 

users, (2) allow intruders to be spotted, and (3) establish 

the boundaries between private and public property.  

Burglary Facts 

Be a Good Neighbor 

 Invite them into your business and establish trust 

 Agree to watch out for each other's business 

 Do small tasks for each other to improve territoriality 

 While on vacation - pick up newspapers, and flyers 

 Return the favor and communicate often. 
 

Improve Environmental Factors 
 

 Prune shrubbery away from windows and entrances. 
 Trim vegetation to allow visibility into the property. 
 Keep the yard tidy 
 Use territorial reinforcement to mark border between 

private and public property. 
 Use Natural Access Controls such as flower beds or 

low shrubbery to guide visitors to your front door. 
 Keep the community areas clean and maintained. 
 Ensure that street lights are operational. 

Community Hardening 
Target Hardening  

Report Suspicious Activity 


